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Demographic Profile

Northwest Center For Commerce $ :
Marengo, IL 60152 Jack Minero 815 382-9728 A Prudential
County: McHenry First Commercial
Realty

Population

2008 Male Population 26 3,502 5,869
2008 Female Population 24 3,487 5,881
% 2008 Male Population 52.00% 50.11% 49.95%
% 2008 Female Population 48.00% 49.89% 50.05%
2008 Total Adult Population 39 5,351 8,898
2008 Total Daytime Population 23 6,564 10,308
2008 Total Daytime Work Population 12 3,724 5,486
2008 Median Age Total Population 44 39 39
2008 Median Age Adult Population 50 47 47
2008 Age 0-5 3 488 843
2008 Age 6-13 5 727 1,284
2008 Age 14-17 3 422 725
2008 Age 18-20 2 347 555
2008 Age 21-24 2 409 636
2008 Age 25-29 2 348 601
2008 Age 30-34 1 329 546
2008 Age 35-39 3 426 752
2008 Age 40-44 4 461 852
2008 Age 45-49 5 556 970
2008 Age 50-54 5 558 932
2008 Age 55-59 4 475 792
2008 Age 60-64 5 471 752
2008 Age 65-69 3 297 478
2008 Age 70-74 1 186 295
2008 Age 75-79 1 175 279
2008 Age 80-84 n/a 151 225
2008 Age 85+ 1 163 234
% 2008 Age 0-5 6.00% 6.98% 7.17%
% 2008 Age 6-13 10.00% 10.40% 10.93%
% 2008 Age 14-17 6.00% 6.04% 6.17%
% 2008 Age 18-20 4.00% 4.96% 4.72%
% 2008 Age 21-24 4.00% 5.85% 5.41%
% 2008 Age 25-29 4.00% 4.98% 5.11%
% 2008 Age 30-34 2.00% 4.71% 4.65%
% 2008 Age 35-39 6.00% 6.10% 6.40%

% 2008 Age 40-44 8.00% 6.60% 7.25%



% 2008 Age 45-49 10.00% 7.96% 8.25%

% 2008 Age 50-54 10.00% 7.98% 7.93%
¢]
% 2008 Age 55-59 8.00% 6.80% 6.74%
% 2008 Age 60-64 10.00% 6.74% 6.40%
% 2008 Age 65-69 6.00% 4.25% 4.07%
% 2008 Age 70-74 2.00% 2.66% 2.51%
% 2008 Age 75-79 2.00% 2.50% 2.37%
% 2008 Age 80-84 0.00% 2.16% 1.91%
% 2008 Age 85+ 2.00% 2.33% 1.99%
2008 White Population 45 6,090 10,461
2008 Black Population n/a 45 58
2008 Asian/Hawaiian/Pacific Islander n/a 14 53
2008 American Indian/Alaska Native n/a 10 19
2008 Other Population (Incl 2+ Races) 4 829 1,158
2008 Hispanic Population 6 1,255 1,770
2008 Non-Hispanic Population 43 5,734 9,980
% 2008 White Population 91.84% 87.15% 89.04%
% 2008 Black Population 0.00% 0.64% 0.49%
% 2008 Asian/Hawaiian/Pacific Islander 0.00% 0.20% 0.45%
% 2008 American Indian/Alaska Native 0.00% 0.14% 0.16%
o .
0% 2008 Other Population (Incl 2+ 8.16% 11.86% 9.86%
Races)
% 2008 Hispanic Population 12.24% 17.96% 15.06%
% 2008 Non-Hispanic Population 87.76% 82.04% 84.94%
2000 Non-Hispanic White 32 4,853 8,388
2000 Non-Hispanic Black n/a 11 13
2000 Non-Hispanic Amer Indian/Alaska
. n/a n/a 5
Native
2000 Non-Hispanic Asian n/a 49 70
2000 Non-Hispanic Hawaiian/Pacific
n/a n/a 1
Islander
2000 Non-Hispanic Some Other Race n/a n/a n/a
2000 Non-Hispanic Two or More Races n/a 103 113
% 2000 Non-Hispanic White 100.00% 96.75% 97.65%
% 2000 Non-Hispanic Black 0.00% 0.22% 0.15%
% 2000 Non-Hispanic Amer o o o
Indian/Alaska Native 0.00% 0.00% 0.06%
% 2000 Non-Hispanic Asian 0.00% 0.98% 0.81%
o o . . -
% 2000 Non-Hispanic Hawaiian/Pacific 0.00% 0.00% 0.01%
Islander
% 2000 Non-Hispanic Some Other Race 0.00% 0.00% 0.00%
o . .
% 2000 Non-Hispanic Two or More 0.00% 2 05% 1.32%

Races

Population Change

Total Employees n/a n/a n/a



Total Establishments

2008 Total Population

2008 Total Households
Population Change 1990-2008
Household Change 1990-2008

% Population Change 1990-
2008

% Household Change 1990-
2008

Population Change 2000-2008
Household Change 2000-2008

% Population Change 2000-
2008

% Households Change 2000-
2008

Housing

2000 Total Housing
Units

2000 Occupied
Housing Units

2000 Owner Occupied
Housing Units

2000 Renter Occupied
Housing Units

2000 Vacant Housing
Units

% 2000 Occupied
Housing Units

% 2000 Owner
Occupied Housing
Units

% 2000 Renter
Occupied Housing
Units

% 2000 Vacant
Housing Units

n/a
49
15
12
4

32.43%

36.36%

11
3

28.95%

25.00%

1-mi.

15

14

12

93.33%

80.00%

13.33%

6.67%

n/a
6,989
2,589
2,251

796

47.51%

44.39%

1,191
405

20.54%

18.54%

3-mi.

2,273

2,190

1,460

730

83

96.35%

64.23%

32.12%

3.65%

n/a
11,750
4,240
4,062
1,407

52.84%

49.66%

2,176
743

22.73%

21.25%

5-mi.

3,622

3,493

2,517

976

129

96.44%

69.49%

26.95%

3.56%

2008 Median
Household Income

2008 Per Capita
Income

2008 Average
Household Income

2008 Household
Income < $10,000

2008 Household
Income $10,000-
$14,999

2008 Household

$74,999

$24,982

$81,608

n/a

n/a

$55,026

$24,955

$67,366

91

61

109

$56,587

$25,738

$71,326

118

122

194



Income $15,000-
$19,999

2008 Household
Income $20,000-
$24,999

2008 Household
Income $25,000-
$29,999

2008 Household
Income $30,000-
$34,999

2008 Household
Income $35,000-
$39,999

2008 Household
Income $40,000-
$44,999

2008 Household
Income $45,000-
$49,999

2008 Household
Income $50,000-
$59,999

2008 Household
Income $60,000-
$74,999

2008 Household
Income $75,000-
$99,999

2008 Household
Income $100,000-
$124,999

2008 Household
Income $125,000-
$149,999

2008 Household
Income $150,000-
$199,999

2008 Household
Income $200,000-
$249,999

2008 Household
Income $250,000-
$499,999

2008 Household
Income $500,000+

2008 Household
Income $200,000+

% 2008 Household
Income < $10,000

% 2008 Household
Income $10,000-
$14,999

% 2008 Household
Income $15,000-
$19,999

% 2008 Household
Income $20,000-

n/a

n/a

n/a

n/a

n/a

n/a

n/a

n/a

n/a

6.25%

0.00%

0.00%

0.00%

182

132

121

176

127

112

366

570

376

64

60

37

n/a

3.51%

2.36%

4.21%

7.03%

230

182

195

212

202

218

677

936

587

178

112

57

16

n/a

19

2.78%

2.88%

4.58%

5.43%



$24,999

% 2008 Household
Income $25,000- 0.00% 5.10% 4.29%
$29,999

% 2008 Household
Income $30,000- 0.00% 4.67% 4.60%
$34,999

% 2008 Household
Income $35,000- 0.00% 6.80% 5.00%
$39,999

% 2008 Household
Income $40,000- 0.00% 4.90% 4.77%
$44,999

% 2008 Household
Income $45,000- 6.25% 4.32% 5.14%
$49,999

% 2008 Household
Income $50,000- 18.75% 14.13% 15.97%
$59,999

% 2008 Household
Income $60,000- 18.75% 22.01% 22.09%
$74,999

% 2008 Household
Income $75,000- 25.00% 14.52% 13.85%
$99,999

% 2008 Household
Income $100,000- 6.25% 2.47% 4.20%
$124,999

% 2008 Household
Income $125,000- 12.50% 2.32% 2.64%
$149,999

% 2008 Household
Income $150,000- 6.25% 1.43% 1.34%
$199,999

% 2008 Household
Income $200,000- 0.00% 0.04% 0.05%
$249,999

% 2008 Household
Income $250,000- 0.00% 0.19% 0.38%
$499,999

% 2008 Household
Income $500,000+

% 2008 Household
Income $200,000+

0.00% 0.00% 0.00%

0.00% 0.23% 0.45%

2008 Children/Infants Clothing Stores $6,850 $963,416 $1,667,294
2008 Jewelry Stores $5,217 $728,025 $1,263,345
2008 Mens Clothing Stores $9,844 $1,408,378 $2,423,182
2008 Shoe Stores $8,944 $1,308,057 $2,234,023
2008 Womens Clothing Stores $16,537 $2,491,671 $4,213,784
2008 Automobile Dealers $111,626 $18,288,508 $30,115,333
2008 Automotive Parts/Acc/Repair Stores $14,301 $2,167,817 $3,658,866

2008 Other Motor Vehicle Dealers $4,399 $640,283 $1,095,272



2008 Tire Dealers $3,975 $589,968 $1,002,717
2008 Hardware Stores $1,880 $277,223 $472,206
2008 Home Centers $9,809 $1,801,828 $2,867,923
2008 Nursery/Garden Centers $4,219 $626,203 $1,064,240
2008 Outdoor Power Equipment Stores $1,146 $242,909 $371,901
2008 Paint/Wallpaper Stores $369 $71,517 $112,177
2008 Appliance/TV/Other Electronics Stores $11,568 $1,620,636 $2,808,391
"™ @ Mapinfo
2008 Camera/Photographi?lSJllJpplies Stores $1,773 $272,506 $457,869
2008 Computer/Software Stores $5,158 $830,924 $1,375,438
2008 Beer/Wine/Liquor Stores $7,305 $1,033,386 $1,784,800
2008 Convenience/Specialty Food Stores $10,086 $2,457,416 $4,081,238
2008 Restaurant Expenditures $58,234 $10,742,559 $18,273,771
2008 Supermarkets/Other Grocery excl Conv $76,433 $11,907,083 $19,920,432
2008 Furniture Stores $11,286 $1,707,276 $2,883,464
2008 Home Furnishings Stores $7,662 $1,048,680 $1,831,972
2008 Gen Merch/Appliance/Furniture Stores $100,127 $15,002,817 $25,418,173
é?(())rsefasoline Stations w/ Convenience $60,104 $9,595.511 $16,373,191
2008 Other Gasoline Stations $50,018 $7,138,094 $12,291,952
2008 Department Stores excl Leased Depts $111,694 $16,623,454 $28,226,563
2008 General Merchandise Stores $88,841 $13,295,542 $22,534,709
2008 Other Health/Personal Care Stores $7,072 $1,159,836 $1,909,279
2008 Pharmacies/Drug Stores $36,690 $5,746,533 $9,597,400
2008 Pet/Pet Supplies Stores $5,074 $817,416 $1,353,107
2008 Book/Periodical/Music Stores $1,799 $224,014 $404,899
2008 Hobby/Toy/Game Stores $949 $392,033 $525,153
2008 Musical Instrument/Supplies Stores $1,020 $158,939 $265,884
2008 Sewing/Needlework/Piece Goods Stores $324 $45,742 $79,094
2008 Sporting Goods Stores $8,069 $802,119 $1,585,360
2008 Video Tape Stores - Retail $920 $137,362 $233,019

The information above has been obtained from sources believed reliable. While we do not doubt its accuracy we have not verified it and make no guarantee,
warranty or representation about it. It is your responsibility to independently confirm its accuracy and completeness. Any projections, opinions, assumptions, or
estimates used are for example only and do not represent the current or future performance of the property. The value of this transaction to you depends on tax
and other factors which should be evaluated by your tax, financial, and legal advisors. You and your advisors should conduct a careful, independent investigation

of the property to determine to your satisfaction the suitability of the property for your needs.



